AMP Financial Services New Zealand
Corporate Profile Report
2013

Message from the Managing Director
We’ve been providing financial services to New Zealanders for over 150 years and we’re proud
the trust we’ve built up over that time with New Zealanders has helped us become the market
leader in workplace superannuation and retail managed funds, and one of the largest insurance
companies in New Zealand.
We believe this comes with enormous responsibility to the New Zealand economy and New
Zealand society as a whole.
New Zealand is facing economic challenges, and as a society we are also increasingly facing up to
social issues such as the level of retirement savings, the level of insurance and the impact we are
having on the environment.
As well as the significant contributions we make to the economy by helping New Zealanders
achieve their financial goals, underpinned by the AMP promise to “Help our customers own
tomorrow”, we are proud to run the highly regarded AMP Scholarships programme. In 2013 we
awarded over $300,000 to help a group of tomorrow’s innovators, champions and leaders achieve
their goals.
We place high importance on helping those in society that need it most. Among the organisations
we supported in 2012 were Barnados, KidsCan and the Auckland and Wellington City Missions.
We’re very proud to help them in the amazing work they do, particularly in alleviating child
poverty in New Zealand.
In a global context, we are on the cusp of fully understanding the impact humans are having
on the environment. Businesses are undoubtedly accountable for a significant component of
that impact and accordingly, AMP has a stringent environmental policy together with ambitious
environmental goals. We’re pleased to report that we achieved our goals for 2013, and we will
continue to strive to achieve our long term goals.
Understandably, the global financial crisis, and the actions of some companies, eroded trust in the
financial services industry in New Zealand in recent years. We are proud that our customers relied
on AMP as a safe pair of hands during this time. We believe it’s because we have been a trusted
part of New Zealand society for a long time, and we’ve continued to perform for our customers
and investors, as well as to contribute significantly to society.
As a market leader in the industry, we also want to take on the responsibility of setting a standard
for other companies to follow. That’s why we’ve compiled this Corporate Profile report.
It highlights the many ways AMP contributes to the fabric of New Zealand society.

Jack Regan
Managing Director
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Our New Zealand heritage
AMP is one of New Zealand’s most enduring companies, with
continuous operations in the same business, under the same brand,
for over 150 years.
People in New Zealand and Australia were at significant risk of injury and
disease in the mid-1800s. Many worked in dangerous jobs and there was
no social welfare or pensions. If a main wage earner died, became disabled
by injury, or simply grew too old to work, the consequences for their
families could be severe.
A small group of concerned community leaders recognised this and sought a good way to provide
financial security for people. They established the Australian Mutual Provident Society (AMP), and
AMP was born.
We began our proud history of providing life insurance policies in New Zealand in 1854; the
population was less than 100,000 and the New Zealand Parliament sat in its present form
for the first time. Our customers were mainly miners and farmers and AMP was part of their
communities, ready and willing to lend a hand when it was required. We continue to hold true to
this strong community-focused ethos, a legacy of our history as a mutual society founded by civicminded people.
Much has changed in New Zealand since then; there have been huge developments in technology,
health, and general standards of living. New Zealanders also have more life choices now and
require a greater variety of financial services and advice to meet their particular circumstances, as
well as basic needs such as providing for retirement, and protecting assets, health, income
and family.
AMP has changed too. After more than 150 years in New Zealand, AMP has evolved from its
mutual society beginnings into a highly efficient large-scale organisation with the capacity
and institutional knowledge to provide New Zealanders with the expert financial services and
personal advice they need today.
We lead the market in workplace superannuation and retail managed funds in New Zealand, and
we’re one of the largest insurance companies in the country. AMP’s total number of New Zealand
customers is now almost 900,000, which includes over 260,000 KiwiSaver customers whom we
are helping own their tomorrow.
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AMP in New Zealand

AMP in New Zealand today
-

We have almost 900,000 customers in New Zealand.

-

The total number of members in the AMP KiwiSaver Scheme has
grown to over 260,000.

-

We help 90,000 New Zealanders each year to plan for their future by
managing their retirement savings.

-

We employ around 700 New Zealanders.

-

Over 90,000 New Zealanders have shares in AMP.

-

We help approximately 1,300 New Zealanders each year to buy their
first home through KiwiSaver.

-

We help almost 22,000 New Zealanders start planning for their
future by joining one of our KiwiSaver schemes.

-

We support around 2,200 grieving New Zealand families by paying
out approximately $160 million in insurance payments each year.

-

We support approximately 73,000 New Zealanders who were unable
to work because of an injury or illness by paying out nearly $9 million
in income protection insurance.

-

We help almost 150,000 New Zealanders each year by providing
advice over the phone. That’s over 400 people per day.

OVER

150yrs
AMP has been
looking after
Kiwis since 1854.
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Improving financial literacy in
New Zealand
AMP understands that financial literacy is crucial for people to make
informed saving and borrowing choices, and to own their tomorrow. That
is why we have made improving financial literacy in New Zealand a
priority. Our financial literacy programme has three key focus groups: the
New Zealand public as a whole, AMP customers and AMP employees.
The New Zealand public
AMP is an official sponsor of New Zealand’s National Strategy for Financial Literacy, which is run
by the Commission for Financial Literacy and Retirement Income.
AMP is represented on the National Strategy Advisory Group by the Financial Services Council.
AMP is a member of the Financial Services Council and AMP’s Executive Legal Counsel is on
its Board.

AMP customers
AMP has a number of initiatives in place that contribute to increasing customers’ financial literacy,
including:
- New Zealand’s largest network of personal financial Advisers. AMP is a Qualifying Financial
Entity (QFE) and all AMP Advisers are Nominated Representatives of AMP’s QFE, which means
they are highly qualified to provide the right financial advice to help increase customers’
financial literacy.
- The self-service portal My portfolio that empowers customers to get ‘hands-on’ in managing
their financial services, which helps to increase their financial literacy.
- An automated system, Easywrite, that enables customer service representatives to work
through the new business application over the phone, helping customers to understand the
process along the way. This also eliminates the need to fill out application forms.

AMP employees
Our employees are very important to us, and we want them all to own their tomorrow, therefore
we offer an internal financial literacy programme. An internal financial Adviser discusses the
wide range of benefits AMP provides – such as income protection and insurance – in the context
of their particular circumstances. The Workplace Solutions team also provides regular Employee
Benefit presentations.
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Setting Kiwis up for a comfortable
future
AMP believes New Zealanders deserve a comfortable retirement and we
believe that this is essential for sustaining economic growth.
AMP is New Zealand’s market leader in workplace savings, and one of its
largest insurance providers. As such, we are proud to play a leading role in
helping to shape New Zealand’s financial future. We do this through two
key avenues: retirement savings and insurance solutions.
KiwiSaver

Whatever your age
KiwiSaver is
a good idea

Ages
from
0

KiwiSaver is rapidly becoming the cornerstone of New Zealand’s private savings scheme, and is
crucial for setting New Zealanders up for a more secure and prosperous retirement. We are well
positioned for on-going leadership in KiwiSaver and that’s a role we take very seriously.
AMP has more than 260,000 KiwiSaver customers and approx 17% market share of KiwiSaver
funds under management.
We make it as easy as possible for people to access and manage their AMP KiwiSaver Scheme
account through our online portal My portfolio. A wide range of investment options including
AMP’s Lifesteps Investment Programme.

25

The AMP KiwiSaver Scheme is one of the Government-appointed default schemes, chosen after
a rigorous selection process. AMP has a focus on helping to educate members, to choose the
investment options that best match their individual circumstances.

The New Zealand Retirement Trust
The AMP New Zealand Retirement Trust is a flexible workplace-based retirement savings plan
and is the largest master trust that supports employer sponsored superannuation schemes in
New Zealand. It is designed for employers to help their employees plan for their future and a more
comfortable retirement. The New Zealand Retirement Trust supports nearly 600 employers to
provide employee superannuation benefits to around 30,000 employees.
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AMP has extensive experience in helping New Zealand companies design and implement
employee benefits programmes. We have also helped companies lighten the governance and
administrative burden of over 200 stand-alone plans by transitioning them to a master trust.

Insurance solutions
A recent study by the Financial Services Council showed that as a nation we’re not good at
protecting ourselves and our families in the event of unexpected illnesses, accidents and death.
AMP is a leading life insurance provider, protecting the lives of New Zealanders for over 150 years.
We work closely with our Advisers to understand our customers’ needs, make sure that they have
the right type and level of cover in place and help them through the claims process.

65

By doing this, we provide cover of approximately $93 billion for New Zealanders across a range of
personal insurance products and workplace schemes.

AMP workplace solutions: AMP@Work
AMP@Work is a specialised team of Advisers who are focused solely on helping employers take
care of their people, with a range of financial services, products and educational workshops.
Specifically this includes helping businesses to:
-

increase employee awareness and understanding of the benefits available to them at work
manage their KiwiSaver obligations correctly and efficiently
provide flexible and customised superannuation options to employees
protect employees with tailored group life insurance and health insurance schemes
assist with employees financial literacy through a range of workshops, on topics such as
retirement planning, debt consolidation and budgeting for families.
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What’s the retirement Kiwis
dream of?
The emergence of a Trans-Tasman retirement savings market
In New Zealand and Australia, we have a rich history of strong economic and political ties
underpinned by Closer Economic Relations and population flows, but we do historically have
different approaches to financial services and retirement incomes policy.
Regulatory developments across both countries have brought retirement systems closer together
and now those changes are creating opportunities for savers and retirees
Recent developments, including ‘Mutual recognition of financial Advisers’ and ‘Portability of
Australian Superannuation and KiwiSaver’ reflect the first stages of substantive consumer impact
and opportunity for future retirees and the industry.
As the Trans-Tasman retirement savings framework evolves, member balances rise and population
transfer continues, system design and incentive comparisons will become a focus of national
debate.

A great start on a long journey
While New Zealand lags by comparison with Australia on its superannuation journey, it reflects an
earlier starting point. KiwiSaver design elements address a number of issues which have been the
subject of reform in Australia.
New Zealand has created a strong default system with a simple and efficient switching
mechanism that aligns investment outcomes, regulatory oversight and employer obligations for
passive investors.

The AMP Retirement Adequacy Index
The AMP Retirement Index compares the savings of Australians against a target for an adequate
income in retirement – set at 65 per cent of an individual’s pre-retirement living standards.
The Index uses data from about 280,000 AMP members, along with estimates of the age pension
(for those who qualify) and ‘other investments’ (excluding the family home), to estimate whether
Australians are on track for an adequate retirement.
The AMP Retirement Adequacy Index stands at 69.8 per cent in Australia in December 2012. In an
NZ context that means the average worker can expect to retire on about NZ$52,000 per year.

What does adequate retirement look like in New Zealand?
If you rely on New Zealand Superannuation, you will have roughly NZ$18,000 per year in
retirement. You will also be heavily dependent on current New Zealand Super entitlements
remaining unchanged.
Combining this with additional KiwiSaver contributions of 6 per cent, this will give you about
NZ$29,000 per year in total.
To retire on NZ$52,000 per year, the required KiwiSaver contribution rate (employer plus member)
needs to increase to approx 14 per cent.

The prosperity dividend for a life spent working
Retirement savings is a part of a nation’s value proposition. Our employees and children will look
to alternative systems and consider where their long-term future is most secure. The aspiration for
all is surely the pursuit of quality of life in retirement – isn’t that what most of us spend our lives
working towards?
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2.1 million people
are in KiwiSaver,
representing 50
per cent of the
eligible population
and 60 per cent of
the working age
population. We
estimate 40 per
cent of working age
KiwiSaver members
are participating
and contributing.
By comparison, over
90 per cent of the
Australian workforce
is covered by super.

AMP in New Zealand
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AMP Retirement Adequacy Index
71.9%
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NZ$52,000
AMP Adequacy
Target

NZ$29,000
NZ Super & minimum
KiwiSaver

NZ$18,000
NZ Super
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$23,000
Additional
KiwiSaver
contributions

$11,000
KiwiSaver

$11,000
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KiwiSaver

$18,000
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$18,000
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Contributing to building a more robust
regulatory environment
As one of the largest life insurance and investment companies in New
Zealand, AMP strongly supports an efficient and effective regulatory
framework for the financial services sector because it is good for both
consumers and the industry.
That is why we regularly contribute to building a more robust regulatory environment in a range of
ways including making submissions on industry regulation, meeting with regulators on an on-going
basis, and through our membership of organisations such as the Workplace Savings New Zealand
and the Financial Services Council and our contribution to their work.

Key submissions made by AMP
-

To the Commerce Select Committee on the Financial Markets Conduct Bill.

-

To the Financial Markets Authority on their Guidance Notes.

-

To the Ministry of Business, Innovation and Employment on the Review of KiwiSaver Default
Provider Arrangements.

-

To Reserve Bank of New Zealand on their consultation on insurance solvency standards.

Taking both a customer and industry perspective
Whenever applicable AMP considers issues from customer, investor and industry perspectives when
making submissions.
A good example of this was our Submission to MBIE on the Review of KiwiSaver Default Provider
Arrangements.
One of its key themes was that investors should be given information, advice and tools to support
an informed choice when considering their investment options. AMP believes investors should have
the support they need to make their own decisions because this will result in better investment
outcomes for them and more efficient use of capital by the investment management industry.
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Our Adviser network helping
New Zealanders own their tomorrow
AMP believes all New Zealanders should have the opportunity to own
their future. For many people, advice on how to do this is crucial, making
the role of financial Advisers in the community very important.
We’re proud to have the largest Adviser network in the country with more than 600 professional
and qualified financial Advisers in New Zealand communities nationwide. An example of AMP’s
experience in New Zealand is that our Adviser network has an independent Advisers’ Association
that has been in place since 1921.
AMP is also committed to ensuring people in the community receive high quality advice. As a
Qualifying Financial Entity (QFE), AMP is responsible for the financial advisory services its nominated
representative Advisers provide.
All AMP Advisers have access to business support from AMP’s Quality Advice Network (QAN), which
is an invaluable resource for Advisers to provide financial advice to New Zealand communities.

Find an Adviser
To make it as easy as possible for members of the community to access financial advice, AMP
operates a ‘Find an Adviser’ service on www.amp.co.nz. People enter their post code anywhere in
New Zealand to access a list of the nearest Advisers and can then choose the Adviser they feel most
comfortable with.

AMP Advisers giving back to the community
AMP Advisers give back to the community in a range of different ways. For example, Adviser
businesses awarded 32 Adviser Business Scholarships across eight regions totalling more than
$100,000 in 2012 (for more information about Adviser Business Scholarships see page 17).

Experienced advice
and analysis – AMP
has one of the largest
networks of Advisers
throughout New
Zealand.
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Supporting New Zealand communities
After a long history of supporting communities across New Zealand, the
AMP Foundation was formed in 1992 as the official philanthropic arm of
the AMP Group, through which AMP invests in the community. The AMP
Foundation’s efforts reflect AMP’s strong community-focused ethos, a
legacy of its history as a mutual society.
Supporting community projects requires more than just a financial contribution. AMP Foundation
also actively encourages AMP employees and AMP Advisers to give up their time and skills to help
our community partners.
The AMP Foundation has two key focus areas:
- Community Involvement – helping people to help others; and
- Capacity Building – helping people in the community to help themselves. We focus on
organisations that enhance the educational and employment outcomes of disadvantaged
youth, and on building the capacity of the non-profit sector.

New Zealand Charities AMP supported in 2012

Barnardos
AMP is proud to support Barnardos, which provides an invaluable service for New Zealand families
and children.
In 2012 AMP New Zealand raised more than $25,000 for Barnardos which provides services and
support to vulnerable children and their families.
Barnados was supported by AMP’s Quality Adviser Network, Adviser Sales team and the AMP
Foundation through a series of fundraising activities around the country throughout 2012 as part
of its overall commitment to helping vulnerable children.
Donations support Barnardos services, including its free 0800 What’s Up telephone counselling
service for children aged between 5 and 18.
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Sustainable Coastlines
AMP joined the Sustainable Coastlines team in December for a day out cleaning-up Auckland’s
iconic Rangitoto Island. Along a short but challenging stretch of coastal terrain the AMP crew
‘mucked-in’ to remove 17 full sacks of rubbish, or 850 litres, from the lava rocks of Rangitoto
Island’s shores.
This was described by Sustainable Coastlines as “A solid effort from a dedicated team of
volunteers”.
Sustainable Coastlines Co-founder Sam Judd was the recipient of a 2012 AMP Scholarship.

City Mission Support
The AMP Foundation became a sponsor of the Wellington City Mission’s Mission for Youth
programme in 2012.
The aim is to help at-risk youth achieve positive long-term outcomes for themselves and their
families.
The Mission said “We would like to thank AMP Foundation for their contribution in the realisation
of opportunities for disadvantaged youth. We genuinely share their interest in this area and
sincerely believe that together, we can achieve the tangible results required to build the quality of
life these young people deserve.”

KidsCan
As part of our policy of actively encouraging our employees to give up their time for the
community, AMP staff volunteered for KidsCan in 2012 and 2013.
It was a great year for KidsCan. The organisation was able to increase its distribution by 49 schools.
AMP volunteers helped with KidsCan’s biggest distribution of food for kids.
KidsCan said “Thanks to AMP who came in and helped with the biggest school list to date. We
couldn’t get the food out to the kids without the amazing help from our volunteers”.
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Helping New Zealanders do great
things – AMP Scholarships
As part of our commitment to helping people in the community, our
unique AMP Scholarships recognise and financially support New Zealand
talent from all walks of life.
AMP Scholarships are open to all New Zealand citizens and permanent residents - of any age,
background, ethnicity and field of expertise. Our judges look for New Zealanders who are
passionate about ‘doing their thing’ and making a difference.
With more than $1.8 million awarded across the country over the past 16 years, more than 150
aspiring Kiwis have been doing great things in their fields - from filmmaking to scientific research
to sheep shearing.
Reflecting AMPs commitment to financial literacy and helping New Zealanders to own their
future, each recipient is offered financial and planning advice from an AMP Adviser, as well as the
financial support a Scholarship provides.

AMP Scholarships include five categories:
- AMP National scholarships – open to all NZ citizens or permanent residents who are committed
to achieving their dream;
- AMP Adviser Business scholarships – Adviser businesses across the country offer local
Scholarships;
- AMP Study Start scholarship – $15,000 for one Year 12 or 13 student, to be used towards their
tertiary studies;
- People’s Choice scholarship – a $10,000 scholarship as voted on
facebook.com/AMPDoYourThing; and
- AMP People scholarship – a scholarship open to all AMP employees and Advisers.
On 20 November 2013, AMP New Zealand hosted its 16th annual AMP Scholarships National
Awards Dinner, announcing the recipients at a black-tie event at Auckland Museum.
Sir Graham Henry, presented the highly anticipated awards recognising Kiwi talent from all walks
of life.

AMP Scholarships 2013 highlights
- A record number of applicants with over 2,600 submissions.
- AMP Regional Scholarships were awarded across 8 regions.
- Over 50,000 visits to the Scholarship website doyourthing.co.nz;
and
- Over 135 internal AMP staff members were involved in judging.
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Our 2013 AMP National Scholarship
Winners
Suzanne Cowan

Student/Dancer/Choreographer, Auckland

My thing is: Contemporary dance for people with disabilities.
The nature of my goal: To be a leader in dance for people with disabilities and create dance works
that re-envision what it means to have a disability.

Lewis Hawkins
Student, Canterbury

My thing is: Scrabble..scrabble....scrabble...scrabble!
The nature of my goal: I would like to win the under 10 year old section at the World Youth
Scrabble tournament in Dubai later this year and place in the under 12 division.

Claire Davies

Senior Lecturer, University of Auckland
My thing is: To enable blind people to echolocate using ultrasound.
The nature of my goal: My device lets blind people avoid obstacles by hearing things around
them. It uses ultrasound so no one else hears and can be used with no training!

Lizzie Stevenson
Student, Canterbury

My thing is: Trampolining, a sport in which it is impossible to be unhappy!
The nature of my goal: To win a medal for New Zealand at the World Age Group Trampoline
Championships. I want to inspire kiwis through world class sporting performance.
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Cameron Kilgour
Student, Bay of Plenty

My thing is: Simplifying blood glucose management for New Zealand diabetics.
The nature of my goal: To create DiaManage, a mobile application with a New Zealand food
database to allow simpler more convenient management of diabetes.

Teneale Hatton
Student, Northland

My thing is: Sprint Canoeing and Ocean Ski Racing
The nature of my goal: I want to become a World leader in Sprint Canoeing & Ocean ski racing by
pushing my limits everyday on & off the water & inspire others to do the same

Vance McPhee
Videographer, Auckland

My thing is: To develop a Food Box Service to fight poverty in New Zealand.
The nature of my goal: To provide the right tools, nutritional info and culinary development for
individuals to successfully feed their families.

Charlotte Walker
Student, Auckland

My thing is: Making babies at Oxford University
The nature of my goal: Is to complete a Masters in Clinical Embryology at Oxford University and
become one of New Zealand’s foremost fertility specialists
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Kaitlyn Watts
Student, Manawatu

My thing is: I want to represent NZ & win the World Junior Squash Champs in 2018.
The nature of my goal: To do this I need to gain overseas experience. I can be the best in NZ, But to
be the best player in the world, I need to compete against the best

Scottie Reeve

Youth Worker, Wellington
My thing is: I’d like to change youth unemployment in NZ through social enterprise
The nature of my goal: An inner-city Cafe which transforms the lives of 20 teenagers each year by
giving them their first job and moving them into long-term employment.

Sarosh Mulla

Architectural Designer, Auckland
My thing is: Creating free environmental education spaces with local communities.
The nature of my goal: To build an innovative environmental education & research space at the
Longbush Ecosanctuary for school kids and volunteers to use free of of charge.

Chris Fortune

Teacher/Chef, Marlborough
My thing is: To inspire and motivate kids to cook for themselves.
The nature of my goal: To build another mobile kitchen that is to be used in NZ Schools on our
Kids Can Cook Kitchen program, a community of kids feeding themselves
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Lucy-Mary Mulholland
Arts Therapy Student, Auckland

My thing is: Arts therapy work in the field of youth mental health
The nature of my goal: I’d like to train with top arts therapists in the USA to bring back to New
Zealand new skills and knowledge in the field of youth mental health.

AMP Study Start Scholarship
Reflecting AMP’s community-wide focus, the Study Start Scholarship is
not just aimed at ‘straight A’ students like many other academic
scholarship programmes. Instead it focuses on helping young New
Zealanders who are totally dedicated with a clear vision of the goals they
want to achieve, and a passion for making a difference.

Finn Mahon
Student, Wellington

My thing is: I want to design and build artificial limbs and implants for amputees
The nature of my goal: My goal is to enable amputees to not be restricted by their prosthesis,
allowing them to take part in anything they’ve ever dreamed of achieving.

AMP People’s Choice Scholarship
In 2010, AMP introduced the People’s Choice Scholarship - giving the
public a chance to have their say on who should be awarded an AMP
Scholarship to further their goal.

Rez Ricardo
Student, Auckland

My Thing: United Nations Internship in Nairobi. International law & human rights
The nature of my goal: This internship is a life-changing opportunity which my experience with
the United Nations as a refugee, my motivation and drive as a student and experience gained
through various leadership positions, have landed me. I have always been fascinated by the
United Nations due to their role in changing lives all over the world, especially my own. My recent
visit to the United Nations Palace in Geneva further fueled my fascination and lead to my full
involvement with this exceptional institution.
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AMP People Scholarship
Part of AMP’s community-wide focus includes AMP staff. That’s why we
offer an AMP People Scholarship for AMP employees and Advisers.

Scott Ellis

Administration, Auckland
My thing is: Quality meat!
The nature of my goal: To invest in a joint venture with my best mate to deliver butcher quality
meat to private households at supermarket prices.

The AMP Scholarships Alumni Network
As part of AMP’s commitment to our Scholarship programme, we actively
stay in touch with our recipients over the past 15 years through the AMP
Scholarship Alumni Network. We monitor their progress, and look for
opportunities to improve our programme. Many have been highly
successful and we’re proud that they’re an inspiration for those who follow
in their footsteps.

CASE STUDY:
Shoe Designer and AMP Scholarship Alumnus Kathryn Wilson
Kathryn has always had a love affair with shoes and after being awarded an AMP Scholarship in
2002, launched her very own shoe brand Kathryn Wilson Footwear. Her shoes and brand are now
a household name within the New Zealand fashion industry and the public. After the 2010 success
of her first runway show at New Zealand Fashion Week, she continues to blow away fashion
followers with her spectacular shows at this showpiece event.
Kathryn hopes other design graduates are encouraged to enter the industry and create a
reputation for New Zealand, as she believes there’s no reason why we can’t be known for
footwear design internationally. Kathryn has also successfully launched Miss Wilson a more
affordable diffusion range targeted at a younger market and has also opened her flagship store
called “the shoebox”. Her shoes are already stocked in Australia and Asia, with the rest of the
world at her fingertips.
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Helping our employees own
their tomorrow
AMP has been helping New Zealanders own their own tomorrow
for over 150 years, so it’s no surprise we want the same for our
New Zealand employees.
We do this in a variety of creative ways, because we attach high importance to the quality of life
for our employees.

KiwiSaver & superannuation contributions
AMP encourages New Zealanders to contribute to superannuation to ensure they have a
comfortable retirement. We are also committed to helping our employees achieve this.
AMP superannuation employer contributions are currently 11.5%, substantially greater than
Government-mandated requirements.

Health insurance
The health and peace of mind of our employees is important to us, so AMP is pleased to offer free
Southern Cross medical cover for permanent employees with additional discounted group rates
for partners and dependants.

Health and wellbeing
AMP places high importance on addressing all the different facets of health and wellbeing.
We do this through the AMP Wellness Programme – ‘Energise’. The Wellbeing Programme
takes an holistic approach including a series of events which support employees physically and
psychologically. Key activities for employees include Fitness Boot camps, as well as seminars on
topics such as Sleep, Mental Health and Nutrition. Our programme signals to employees that we
value them as individuals and are invested in enabling them to proactively manage their own
wellbeing and personal effectiveness.

Flexible working conditions
AMP has a flexible approach to working arrangements. Individual hours and arrangements – such
as job-share, part-time work and work from home – can be negotiated with managers to suit their
business environment.

Leave entitlements
AMP has generous leave provisions for all employees. In addition to legislative leave, for
permanent employees, entitlements can include long service leave, a further 10 days paid sick
leave per year for the first 5 years and an additional 5 days per year thereafter, as well as 14 weeks
of paid parental leave (on top of government payments).
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Activity based working (ABW)
ABW is built on the premise that no employee occupies the same desk on a continual basis and
therefore is encouraged to move as required to enhance collaboration with a wider group of
colleagues. While there are no allocated desks for each employee, there are shared home zones
for each team. Mobile working is supported through technology and innovative work spaces.
The technology enables employees to become less paper-based and encourages electronic filing,
which supports AMP’s clear desk policy as part of our overall sustainability strategy
(for more information see page 30).
We have rolled out ABW to our new Wellington office in 2012, and our Auckland office in 2013.

Leadership development at AMP
AMP’s leadership development programme is designed to address the needs of leaders for
today and tomorrow. We offer a range of leadership courses and development opportunities
which address not only the skills required, but also the behaviours which drive effective and
transformational leadership.
Our leaders are accountable for themselves and their teams and this is achieved through the tools
we use to measure and evaluate effective leadership, one of those being The ‘Leadership Circle
Profile™’ which is the only competency based 360° profile that measures two primary leadership
domains: Creative leadership competencies and reactive tendencies.

AMP Behaviours
At AMP, it’s not
just about what we
do, but how we do
it. That’s why we
live by a set of
behaviours that
keep us true to our
commitment to
corporate social
responsibility and
sustainability.
Our behaviours
form an integral
part of our
Performance
Management
Framework, which
measures,
evaluates,
recognises and
rewards our
performance.
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Leading the way: Encouraging diversity
& inclusion
AMP has long understood the importance of diversity in the workplace.
We believe in an inclusive culture that leverages diverse perspectives,
sparks innovative thought and supports robust discussion.
A diverse working environment embraces differences such as gender, age, ethnicity, cultural
background, education and experiences. This is summarised in the AMP Behaviour to be
‘connected’, which involves ‘encouraging and promoting diversity for the experience and new
ideas it brings’.
AMP’s commitment to diversity and inclusiveness extends to all areas of the business including
recruitment, talent and succession management, leadership development, employee retention,
mentoring and coaching. A range of policies, procedures and benefits support diversity and
inclusiveness at AMP.
These include:
- Recruitment and selection policy – getting the right people for the right job with the right skills
is the key to AMP building its leadership and technical capability and desired culture.
- Workplace respect policy – AMP is committed to eliminating all forms of unlawful
discrimination, bullying, harassment and victimisation in the workplace.
- Code of conduct – the Code establishes a standard of ethical and honest conduct with which
employees are expected to comply.
- Flexible work and working from home policies – AMP is committed to offering employees the
opportunity to balance their work and home life.
- Leave policies – AMP recognises that people have changing needs over the course of their
working life. AMP provides a range of leave options depending on their location, to cater for
those changes and support employees. This includes 14 weeks paid parental leave, carer’s
leave, leave without pay, a purchase leave scheme and community service leave. To support
employees with caring responsibilities, AMP provides access to sponsored childcare and a
dedicated carers’ room in some locations, with the ability to salary sacrifice.

Gender diversity at AMP Financial Services
AMP is creating a competitive advantage by attracting and retaining diverse talent and leveraging
this diverse talent to build a culture that sparks innovative thought, enhances collaboration and
through this drives outstanding business results. AMP continues to understand that diversity and
inclusion are business imperatives that require sustained focus.
The table below reflects the gender diversity of leadership at AMP.

		
Male%		
Female%
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Executive & General Management Team		

73%		

27%

Senior Leaders		

53%		

47%

AMP in-house

AMP’s Women in Leadership Development Programme
Responding to the universal challenge of retention of talent and promotion of diversity in
leadership, AMP has launched a leadership development programme for its senior women. The
AMP Pathways Programme features a number of unique attributes designed to ensure it delivers
tangible results and becomes self-sustaining over the long term.

In 2013 we fully implemented our AMP Pathways Programme for
high-potential women who currently occupy at least a Senior Leader
position.
It will be part of our on-going efforts to meet the challenge to retain
good female talent and promote diversity in our workplace as well as
support women who are already in, or are progressing into, these roles.
The five key areas the programme will cover are:
1.
2.
3.
4.
5.

Career planning
Building confidence
Presenting skills
Networking and Influencing
Difficult conversations – dealing with conflict

As well as modules on key leadership competency areas and 1:1 coaching, participants are
required to undertake a business challenge, with regular reporting to the AMP NZ leadership team
on progress. The challenge set will be one that is real, with an expectation that the AMP Pathways
Programme participants will deliver the solution.
Another unique aspect of the programme is that the inaugural participants of the programme
in 2013 will be trained in coaching so that they can in turn coach and mentor subsequent years’
participants.
The development and launch of the programme is the culmination of experience, learnings and
feedback gathered and assessed over many years, and is the next major step in AMP’s ongoing
efforts to support its senior women leaders and foster the next generation of women leaders.

Leading by example – governance and leadership
AMP has a set of values that recognise our responsibilities to all our stakeholders, including
shareholders, customers, employees, the community and the environment.
AMP places great importance on the highest standards of governance and continually reviews its
governance practices to address our obligations as a responsible corporate citizen.
AMP New Zealand is a subsidiary of the AMP Group which is based in Australia. In accordance
with the ASX Corporate Governance Principles and Recommendations (ASX Recommendations) in
Australia, AMP has posted copies of its governance practices (including copies of relevant charters,
policies and terms of reference) in the corporate governance section of its website:
amp.com.au/corporategovernance. AMP believes its governance practices are consistent with all
of the ASX Recommendations.
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The AMP New Zealand
Leadership Team
The AMP New Zealand Leadership Team is responsible for running the
general operations and financial business of the company. The Leadership
Team is made up of the leaders of AMP’s major business units and
functional divisions.

Jack Regan

Managing Director, AMP Financial Services
New Zealand
Jack started working life as a teacher and has since spent more
than 30 years in financial services.
He has graduate and post-graduate qualifications in marketing,
education and the securities industry and has worked in
distribution, marketing and operational roles at St. George Bank,
IOOF and GIO as well as Hillross.
Jack has been with AMP in Australia and New Zealand for the
past 14 years and chairs and serves as a director of a number of
subsidiaries within the AMP Group.
Jack has been Managing Director of AMP for the past seven
years and became a New Zealand citizen in May 2013.

Kevin Bouchier
Chief Operating Officer

Kevin joined AMP in New Zealand in January 2013 to lead the
Project Management Office. Prior to relocating, he played a key
role in the integration of AMP and AXA’s operations businesses,
based in Sydney.
Prior to joining AMP, Kevin worked for a number of financial
services organisations, which included roles at Westpac and BT
Financial Group, most recently as General Manager, Network
Operations.
Kevin has more than 15 years’ experience in financial services
and in leading transformational projects.
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Blair Vernon

Director of Advice & Sales
Blair has expertise across distribution, marketing and strategy
and a deep understanding of the New Zealand financial services
market gathered over more than 20 years in the sector. Before
joining AMP in 2009, Blair held a number of executive roles with
Bank of New Zealand and the NAB Group and prior to that The
National Bank of New Zealand. Blair is responsible for sales,
both direct to AMP customers, and also in supporting AMP’s
extensive Adviser and Adviser business networks.

Jeff Ruscoe

Chief Customer Officer
Jeff started with AMP in 2002 and has held a number of
roles including General Manager, Customer Services. As Chief
Customer Officer, he is responsible for AMP’s product and
marketing teams and serving AMP’s customers through its
distribution channels.
Jeff’s career in financial services includes roles in strategy, sales,
distribution and product at AMP and marketing and investment
roles at the Medical Assurance Society and the Public Trust.

Therese Singleton
Executive Legal Counsel

Therese has held a number of senior legal and compliance roles
in the financial services industry specialising in pensions and
superannuation, with Irish Life Assurance plc. in Ireland, and
Ernst and Young in New Zealand.
Since joining AMP in 2003, Therese led the due diligence for the
acquisition of the AXA business in New Zealand, including the
Commerce Commission approval of the transaction. She also led
the first phase of the integration of the two businesses before
returning to the Executive Legal Counsel role for the merged entity.
Therese was born in Ireland, admitted as an Irish solicitor in
1994, as a solicitor in England and Wales in 1995, and in 2002
was admitted as a solicitor and barrister in New Zealand.
Therese oversees AMP’s legal and compliance functions.
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Simon Hoole
Chief Financial Officer

Simon has more than 20 years’ experience in financial services. He
joined AMP in 1998 as Finance Planning Manager in Australia and
subsequently took over the role of Financial Controller and then
Group Finance Director in 2008, before moving to New Zealand.
Before joining AMP, Simon started his accounting career with
Deloitte Haskins & Sells in the UK, before moving to Australia in
1986. Still with Deloittes, Simon spent two years in Papua New
Guinea and in 1995, became Financial Controller for MLC Lifetime
Limited.

James Georgeson

Director of Strategy & Chief Risk Officer
James is a member of the Institute of Chartered Accountants in
Australia and also holds a Bachelor of Accounting and a Masters
of Commerce. James has held various senior finance roles in the
AMP Group over the past 12 years and has experience across
key finance functions of financial accounting, consolidation,
reporting, unit pricing and mergers and acquisitions.
James is currently responsible for strategy development,
including the management of strategic risks and overseeing the
effectiveness of the compliance regime across the business.
He is also responsible for internal and external communications.

Shaun Philp

General Manager, Human Resources
Shaun has more than 15 years’ experience in the financial services,
telecommunications and media industries, in organisational
development strategy, leadership development and coaching, and
holds a B.Com in Marketing and International Business.
His career with AMP has spanned more than 5 years, including
three years based in our Sydney office as Head of Leadership,
Learning and Development. Shaun leads the New Zealand human
resources team.

Greg Bird
Chief Actuary

Greg is responsible for all actuarial and pricing functions. He has
more than 10 years financial services experience and has held
a number of actuarial, finance, strategy and risk management
roles working in Australia, New Zealand, India and the UK.
Greg is a Fellow of the Institute of Actuaries of Australia and a
Chartered Enterprise Risk Actuary.
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Our full year results
AMP Financial Services reported an underlying operating profit (after tax) of NZ$132 million for the
year ending 31 December 2013, compared with NZ$119 million for the prior year. The increase is largely
due to improved operating performance, partly offset by a reduction in expected investment returns
given lower interest rates.
Operating earnings rose to NZ$115 million for the year ending 31 December 2013, compared with
NZ$93 million for the previous corresponding period.
The improvement is the result of higher revenues from growth in assets under management (AUM), a
recovery in general insurance distribution margins, disciplined cost control measures and a significant
improvement in claims experience in the life insurance business.
Controllable costs, on a like for like basis, dropped from NZ$111 million at 31 December 2012 to NZ$102
million by 31 December 2013.
Net life insurance experience was a loss of NZ$1 million for the year ending 31 December 2013,
which is a significant improvement on the NZ$10 million loss recorded in the previous corresponding
period. The experience improvement over the period is mainly due to improved lump sum and income
protection underwriting profits driven in part by effective claims management.
Total insurance premiums were marginally higher, at NZ$340 million (FY 12 NZ$337 million) with
subdued new business sales, and lower customer retention as a consequence of price increases
impacting the result. AMP, like other life insurers is passing on premium increases in response to the
changes to life taxes in New Zealand.
AMP’s wealth management business grew with AUM in 2013 rising from NZ$7.1 billion to
NZ$7.8 billion, an increase of 10.2%.
In August 2013 AFS NZ consolidated its two KiwiSaver offerings into the AMP KiwiSaver scheme
providing greater scale and choice for KiwiSaver members. At the end of 2013, AFS NZ had close to
259,000 KiwiSaver customers and almost NZ$2.9 billion in AUM, an increase of 19% year on year.
Following the merger of the schemes, the AMP Default fund received a five star Canstar award for
outstanding value, and the AMP KiwiSaver Scheme received a ‘Silver’ rating from Morningstar, the
highest rating ever awarded to a KiwiSaver Scheme.

Positioned for the future
Over the past 12 months, AMP has rolled out enhancements to customer and adviser portals to enable
easy online access to more self-service tools and launched new social media channels in response to
changing customer needs.
In addition, to further improve the customer experience, AMP has enhanced systems such as its online
customer portal, My portfolio, financial planning software, X-plan, and business processing tools,
like easysubmit and easywrite, which are delivering faster application times for new life insurance
customers.
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AMP’s environmental policy
AMP is committed to creating shared value with the communities in which we operate and to
work to build a more sustainable future. A healthy environment is fundamental to this future.
As a large and growing organisation we are committed to finding ways to improve environmental
performance – to maximise resource efficiency and minimise our environmental impacts. We
believe sound environmental management makes good business sense and creates value for our
shareholders, customers, employees and the community.
AMP interacts with the environment in a number of direct and indirect ways. This includes the
commercial offices occupied by our staff, our consumption of energy and natural resources, waste
and necessary travel required to conduct our domestic and international operations.
We also invest our customers’ funds in commercial operations around the world, which may have
their own environment-related risks and impacts.
As a minimum, AMP operations and entities managed on behalf of investors commit to complying
with environmental laws and regulations.

Minimising the environmental impact of AMP operations
We aim to continually improve our direct environmental impacts by:
- reducing our energy consumption, greenhouse gas emissions, water, paper and other materials;
- reducing waste and enhancing our recycling practices;
- offsetting our transport-related impacts (air travel);
- using technology, where possible, to deliver more efficient information and services;
- including environmental considerations in our purchasing decisions and product design; and
- actively encouraging our suppliers and business partners to find ways to manage their impact
on the environment in the goods and services they provide to us.

Environmental impact of our investments
We address these impacts through:
- incorporating environmental considerations in our investment analysis, decision-making, and
engagement; and
- encouraging the companies we do, or may, invest to continually improve their environmental
performance, reporting and disclosure.

Implementing these commitments
AMP is implementing this policy by:
- allocating accountabilities and responsibility for action;
- setting environmental priorities and targets;
- developing environmental management plans to meet these targets;
- providing education and training to enable our employees to contribute effectively to the
implementation of this policy;
- communicating this policy, and issues relating to it, openly among our business partners to
promote responsible environmental management; and
- reviewing progress and performance against our commitments.
AMP’s environmental performance is monitored and reported to stakeholders through a range
of regulatory and voluntary reporting mechanisms. AMP’s environmental policy applies to all
businesses owned and operated by the AMP group and was approved by the AMP Limited Board
on 28 March 2012.
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Minimising our footprint
As part of our commitment to sustainability and corporate social
responsibility, we help safeguard the future of our business and of our
communities through a range of initiatives.
We can be very proud of the progress we’ve made so far. This includes implementing initiatives
to enhance energy and water efficiency, offsetting greenhouse gas emissions and increasing our
office waste recycling rates. We focus on: using energy, water and paper resources as efficiently
as possible; maximising recycling of waste; and reducing our carbon footprint through smart
business practices.
Collectively these efforts have seen our carbon emissions reduce by around 30 per cent since 2007.
Specifically, we’ve achieved:
- a reduction in operational energy consumption by 10 per cent compared to 2007 levels;
- a weighted average target of 3.5 Star National Australian Built Environment Rating System
(NABERS – also applied in New Zealand) rating across all offices; and
- increases in our office waste recycling rates by 10 per cent, compared to 2008 levels;
Our sister company AMP Capital Investors, as a major commercial property manager, is an active
participant in industry initiatives designed to better understand and minimise environmental
impacts and to set best-practice benchmarks. It continues to work closely with tenants across
its portfolio to increase energy efficiency in the buildings it owns and manages. This includes
buildings tenanted by AMP.

CASE STUDY: Green Willis Street
In December 2012 the Wellington office of AMP moved
to 48 Willis Street, a 5 Green Star building. Green Star is
a countrywide, voluntary, environmental rating scheme
that evaluates the environmental attributes and
performance of New Zealand’s buildings using a suite
of rating tool kits developed to be applicable to each
building type and function.
Green Star NZ works by evaluating a building against
a number of categories that assess the environmental
impact that is a direct consequence of a building’s site
selection, design, construction and maintenance.
The nine categories included within all Green Star
rating tools are; management, indoor environment
quality, energy, transport, water, materials, land use and
ecology, emissions and innovation.
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