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New Zealand’s second Help &
Sustainability Report – a summary
of the ways in which we supported
our clients, community, people and
environment in the previous
calendar year. Click here to read
our 2019 Help Report.

This report does not include financial
reporting information. To read about
our full year financial results,
click here.
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We have identified three key areas
of focus to guide our approach
to sustainability, in line with our
business values. Our activity and
achievements through 2020 have
been summarised under these three
headings, alongside goals to ensure
we continue to deliver and improve.
For more information on our
sustainability strategy, please
refer to page 5.

This report relates to only AMP
Wealth Management and does not
cover the operations of our subsidiary
AdviceFirst.
The report covers the period 1
January 2020 to 31 December
2020 (our financial year). All results
presented herein relate to this period
unless otherwise stated.
In keeping with our commitment
to reduce our impact on the
environment, the report is only
available digitally.
We welcome your feedback, thoughts
and ideas on what has been achieved
and what more we can do. Please
click here to provide your feedback.

Helping Kiwis through a year of adversity

We have been helping New Zealanders
for more than 165 years and it was this
experience we were able to draw on
last year as we collectively faced into
one of the most challenging periods in
recent history. This paralleled a surge in
demand for financial advice as our
clients sought help to navigate
heightened market uncertainty and
households experienced the challenges
and financial impacts of Covid-19.
I am deeply proud of our how our
team responded and continued to
deliver on our commitment to help
our clients achieve their financial and
wellbeing goals, while also addressing
some of New Zealand’s most critical
sustainability and community issues,
including environmental protection,
wealth inequality and mental health.

In response to the Covid-19 outbreak
and extended lockdown, and as an
essential service, we were able to
leverage our substantial investment in
technology and move all our people to
remote working, so we could continue
to serve our clients. This would lead to
the adoption of fully-flexible working
on an ongoing basis to support the
wellbeing of our people and to lock
in some of the other positives of the
pandemic, including a significant
reduction in carbon emissions while
building on our Toitu Carbon Zero
accreditation.
As world markets experienced a
number of ups and downs, we
increased the frequency of our
communications and interactions
with our clients, recruited new team
members to respond to our clients’
needs, including providing hardship
support, innovated and found new
ways to use technology to support
clients, and provided a little help to
thousands of Kiwis.
The mental health challenges
associated with the impacts of
Covid-19 added to the burden that
so many New Zealanders already
struggle with every day. We work

hard to foster a culture within our
business that recognises that we all
have personal challenges and that it’s
ok to ask for help, and through our
community partnerships we aim to
extend that help to others.
That’s why in 2020, we reignited our
partnership with AMP Scholarship
recipients Jazz Thornton and
Genevieve Mora, co-founders of
mental health charity Voices of
Hope, to help them continue their
critical work to support those who
are struggling with mental health
challenges. The amazing work that
Jazz and Gen do every day, saves lives
and makes a positive difference to so
many – they are unsung heroes.
The financial challenges of Covid-19
hit many low-income earners the
hardest. I was humbled by the stories
of the dozens of small businesses
who were hit hard, and still did their
best to live up to their commitment
of paying their people a Living Wage.
As the first financial services provider
to become an accredited Living
Wage employer, I was delighted to
work alongside the organisation’s
leadership to establish the Living
Wage Principal Partner Council,

which aims to encourage even more
businesses to become accredited as
Living Wage employers. This is vital in
order to ensure that everyone in our
society has the dignity they deserve
and receives a fair day’s wage for a fair
day’s work. We will do even more to
champion this in 2021.
While we face uncertain times,
one thing remains constant – our
commitment to delivering the help our
clients, community and people need to
get where they want to go in life.

Blair Vernon
Chief Executive
AMP Wealth Management
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2020 at a glance
17% higher
KiwiSaver balance
than the industry
average*

Moved 30% of our
vehicle fleet to
electric vehicles

$10.6m paid to support
our AMP KiwiSaver Scheme
clients experiencing hardship
Partnered with charity
Voices of Hope to help
improve mental health
outcomes for more Kiwis
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5,542 face-to-face
conversations with clients
in their workplaces
all over New Zealand

Began the most significant
transformation of our
investment offer with a focus
on sustainable investing

Embraced
fully flexible working to
support the wellbeing of
our people

*The Financial Services Council of New Zealand, Investment Report, December 2020; AMP data.

Became a
Toitu Envirocare
certified carbon
neutral business

70% reduction in
carbon emissions

Helped to launch the
Living Wage Principal Partner
Council to encourage more
business to join the movement

Supporting a thriving
community, economy and
environment
We recognise the vital role business
needs to play to provide the help
New Zealanders need, now more
than ever. At the heart of everything
we do are our values:
Wellbeing – helping to foster a
community where everyone
can flourish.
Sustainability – protecting
and maintaining our natural
environment.
Aspiration – supporting the financial
wellbeing of all New Zealanders.
These values underpin how we
operate as a business and have
been used as the foundation of our
integrated sustainability strategy.
This ensures that our approach to
sustainability involves more than just
helping to protect and maintain our
natural environment but addresses
a range of social issues to support a
thriving community, economy
and sustainable environment.

Under each of our sustainability
pillars we have identified two
priority United Nations Sustainable
Development Goals – a collection of
17 interlinked goals designed to be
a "blueprint to achieve a better and
more sustainable future for all".
The Sustainable Development Goals
were set in 2015 by the United
Nations General Assembly and are
intended to be achieved by the
year 2030.
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Our integrated sustainability strategy
Deliver great outcomes
for our clients through the
provision of high quality
products and services,
and financial help
and guidance

Improve diversity
and inclusion in
our workplace

Maintain our focus on
conduct and culture and
promote best practice
across the financial
services industry
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Provide the help
not-for-profits &
social enterprise
need to support
those in our
community who
need it most

Deliver innovative
tools and
technologies to
empower more Kiwis
to take control of
their financial future

Continue to offset
and reduce our
carbon emissions

Continue to provide
market leading employee
benefits and wellness
initiatives

Sus
tainability
Collaborate with other
New Zealand businesses to
address key environmental
challenges through the
Sustainable Business Council

Actively engage
on environmental
issues through
our investment
proposition
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Governance
AMP Wealth Management New Zealand Limited, AMP Services (NZ) Limited and AdviceFirst Limited
Our executive team manage and monitor our material sustainability framework and is responsible for the day-to-day operations of our business.

Directors of the Boards
Executive Team
Blair Vernon
Chief Executive

Melanie Smith
General Manager
Employee Experience
& Corporate Services

Dhaya Sivakumar
Chief Operating
Officer

Jeff Mitchell
Chief Financial
Officer

Tim Pritchard
General Counsel

Health, Safety &
Wellbeing Working Group

Jeff Ruscoe
Chief Client
Officer

Committees (of the full Boards)

Other Committees

Advice Working
Group

Mark Ennis
Managing Director
AdviceFirst Limited

Due Diligence
Committee

Investment
Committee

Business Risk and
Compliance Committee

Asset and
Liability Committee
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Aspiration

We believe that taking care of
financial wellbeing is as important
to overall wellness as physical and
mental health, and this was even
more evident as a result of the
impacts of Covid-19.
In 2020, we:
– Responded to a surge in demand for access
to financial help and support during a
period of deep uncertainty and
investment market volatility.
– Began the transformation of our investment
offer to improve outcomes for clients.
– Delivered new digital tools and
enhancements to help clients grow
their savings.
– Took action to do more to support
vulnerable clients.
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Support for clients during
the pandemic
The Covid-19 crisis had a profound
effect on New Zealanders'
household incomes, with many
Kiwis experiencing salary cuts,
redundancies or working fewer
hours. As a result, we experienced
a surge in the number of clients
seeking financial advice.
We were able to accelerate the
deployment of remote working
technology and as an essential
business we remained available to
provide help and support:

face-to-face verification process,
which was impractical due to
the constraints of lockdown.
We responded by creating a
temporary verification process,
whereby this could be carried out
online to enable clients fast access
to their emergency funds.
– We teamed up with Carly Flynn
from TV Three’s The Café to film
a series of free videos to help
New Zealanders' make the most of
their KiwiSaver and to help them
achieve their goals.

– We hired additional team
members to respond to the
increase in client call volume.
– While global markets fluctuated
and investment balances moved
up and down, many Kiwis were
uncertain about how to manage
their investments. With many
New Zealanders responding by
changing to more conservative
fund options, we provided more
frequent digital communications
to help our clients make good
decisions with their investments
and fund choices.
– For some clients, Covid-19 had
a serious negative impact on
their financial situation, and they
required hardship access to their
AMP KiwiSaver Scheme funds.
This process typically requires a

Fiona Hunton
Client Relationship Manager

“One of the things we’re focused
on is to help our clients choose
the fund that’s right for them.
So, even if we experience some
market turbulence, like we did
in 2020, our clients can stick to
their retirement plan and stay
on track to achieving
their goals.”

1 BetterMoney is free for AMP KiwiSaver Scheme and NZRT clients.
2 AMP survey of 1,505 Kiwis aged over 18 years, conducted in October 2020.
3 Financial Services Council media release: "It's not about the money"

Free budgeting platform
– BetterMoney1
We launched BetterMoney, a free
budgeting platform which offers
a safe and secure way for our
clients to get a clear picture of
their finances, so they can create a
realistic financial plan.
BetterMoney is easy to use and
automatically crunches the
numbers and tracks expenses,
categorising spending and
creating a budget to help reduce
the serious negative impacts
money worries can have on
peoples’ wellbeing and quality
of life.
Some of these impacts were
highlighted in research conducted
by AMP Wealth Management so
we could better understand how
to support our clients and help
them to achieve their financial
goals:
– 35% of Kiwis lose sleep over
money worries.2
– 70% of Kiwis say they would
not be able to meet basic
financial commitments such as
mortgage/rent and bills beyond
a short period of time if they
lost their jobs.3
– 70% of Kiwis say they
don’t believe New Zealand
Superannuation alone will
be enough to fund their

retirement, while 3 out of 4
KiwiSaver members have no
idea at all what their balance
will be when they retire.2
– 50% of Kiwis wish they’d started
saving for retirement earlier.2
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AMP KiwiSaver Scheme - a year in review
As a specialist KiwiSaver provider we are committed to continuing to enhance our investment offer and services to
help our clients achieve a great retirement.

$29,587

$61.5m

average member balance
17% higher than the industry average*

received by clients in government contributions

$6.4b

$10.6m

funds under management

paid to support those experiencing hardship

217,424

$4.8b

clients

4,530

clients who made an active fund choice
(moving out of the AMP Default Fund)

$66.9m

paid in first home withdrawals

$114.9m

paid in retirement withdrawals
*The Financial Services Council of New Zealand, Investment Report, December 2020; AMP data.

invested in our local economy through
the AMP KiwiSaver Scheme and
New Zealand Retirement Trust

5,542

face to face conversations with clients
in their workplaces

109,726

email interactions and 167,550 phone
conversations with clients
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Transforming our
investment offer

Digital tools that help
clients grow their savings

In October, we began the
transformation of our AMP
KiwiSaver Scheme and wider
investment suite through the
appointment of BlackRock
Investment Management,
one of the world’s leading
investment managers.

We’re one of only a small number
of providers to offer clients a
comprehensive view of their
superannuation account via
a mobile app – MyAMP,
including the ability to manage
nearly all aspects of their
investments online.

By the middle of 2021 we will
move to an enhanced investment
structure to further deliver positive
outcomes for our clients, with a
key focus on sustainable investing
and reducing the impacts of
climate change.

We continued to deliver regular
updates to our MyAMP app,
including the release of interactive
projected weekly KiwiSaver
incomes at retirement to enable
our clients to understand the
impacts of how simple changes
to investment decisions, including
fund choice, can help them to
build their retirement savings.

This approach reflects the views
of an increasing number of New
Zealanders who want to balance
investment returns with doing the
right thing for our environment
and future generations.
This is one of the biggest changes
to our investment offer and AMP
KiwiSaver Scheme since the
inception of KiwiSaver in 2007.

There were 2.7 million logins to
MyAMP, and since launching the
projections tool in June, clients
have used it to test more than
345,000 combinations of fund
type, contributions, retirement age
and New Zealand Superannuation
changes to understand how
these factors influence their
superannuation balance at
retirement.
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Behaving ethically
Our Code of Conduct outlines
how we seek to conduct our
business and how we expect
our people to behave. The code
is crucial to the way we operate
and how we communicate with
clients. We believe if our people
understand the importance of
the Code of Conduct and work by
the principles at all times, then
the outcome for clients will be
better. The Code is based on five
principles that define our high
standard of professional conduct:
1. We act professionally with
honesty and integrity.
2. We respect and value differences
and create a safe working
environment.
3. We identify and manage any
conflicts of interest responsibly.
4. We respect and maintain privacy
and confidentiality.
5. We comply with our legal and
regulatory obligations, internal
standards and policies and deal
with breaches promptly and
appropriately.

In addition, we are resolutely
focused on good conduct and
putting our clients’ interests at
the heart of everything we do.
We’re committed to achieving
fair outcomes for them, which
includes responding appropriately
to feedback and complaints and
taking action to resolve any issues.
We received 496 complaints.
– 74% were resolved within 5
working days and 94% within
20 working days.
– 2 complaints were referred to
the Insurance and Financial
Services Ombudsman Scheme,
with neither being upheld.

Support for vulnerable
clients
We aim to treat all our clients
fairly, regardless of their situation,
needs or impairment.
Some of the more common
factors that may make a client
vulnerable include age and culture,
communication and capability,
stressful personal circumstances
and health.
Clients who are vulnerable have a
greater likelihood of not being able
to access the help and support
they need. To help address this, we
developed our Clients Experiencing
Vulnerability policy and provided
mandatory training for all our
people.
We have created a quality
assurance framework to monitor
the experience, support provided
and outcomes for clients
experiencing vulnerability,
so that we identify opportunities
for continual improvement.

Jerry Halewood
Customer Response Manager

Client feedback:
“Jerry was absolutely amazing to
deal with during such a stressful
process, given my situation.
The service and help I received
from Jerry at such a hard and
stressful time well exceeded my
expectations. He was extremely
helpful, kind and understanding.
I really feel he made this process
so much easier for me and was
always keeping me informed
along the way. When he needed
more information, he made it
very clear with not just putting
it in writing but calling me and
keeping me well informed.”
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We believe that as a responsible
business, employing a team of
New Zealanders who care about
our environment and the world we
live in, that we have a key role in
protecting and maintaining our
natural environment for
future generations.

Sustainability

In 2020, we:
– Became a carbon neutral business, backed
by our Toitu carbonzero certification.
– Reduced our carbon emissions by 70%
compared to 2019.
– Began the transformation of our AMP
KiwiSaver Scheme and wider investment
suite to focus more strongly on sustainable
investing and in particular reducing the
impacts of climate change.
– Continued to move more of our fleet to
electric vehicles.
– Set ambitious targets to further reduce our
impact on the environment.
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Carbon emissions

Climate change action

In June, we received our Toitu
carbonzero certification, which
was the culmination of significant
investment across our business
to measure our carbon footprint
and to set ambitious targets to
further reduce our impact on the
environment.

In March, the Government announced
that KiwiSaver default fund
providers are required to exclude all
investments in fossil fuels and illegal
weapons.

This included moving 30% of our
vehicle fleet to electric vehicles.
We leased six new Hyundai Kona
electric vehicles (in a total fleet of 16)
which produce 88% less CO2 than our
current petrol vehicles, and installed
five new electric vehicle charging
points, which reduced total fleet
emissions by 51%.
Following the Covid-19 pandemic
and extended lockdown, we moved
to embrace fully flexible working on
a permanent basis. This helped to
decrease our carbon emissions by
70% compared to 2019 – a reduction
in emissions equal to those that
would be generated if you were to
drive to the moon and back twice.

Becky Lloyd
Toitu Envirocare’s Chief Executive

“The extended Covid-19
lockdown challenged
New Zealanders in many
different ways, but there were
some benefits too, especially for
the environment. It's great to
see AMP Wealth Management
locking in some of these
sustainability gains to enact
positive change for
future generations.”

Sustainable Business
Council member
We are a member of the Sustainable
Business Council (SBC), a network
of businesses with a shared
commitment to reduce emissions
and to collectively address
New Zealand's top environmental
and social issues.

One of six new Hyundai Kona
electric vehicles

SBC members are required to
regularly report on progress
against environmental targets.
Member businesses must meet 8
commitments which the SBC reviews
adherence to every two years.

Guided by our responsible
investment policy, we already exclude
investments in tobacco, armaments,
cluster munitions, anti-personnel
mines, chemical weapons and nuclear
explosive device stocks across all of
our funds, not just the Default Fund.
We're going further and by the middle
of 2021 all AMP Wealth Management
manufactured funds will exclude any
investments in fossil fuels.

In partnership with BlackRock, we
will be able to do even more to
support our clients' sustainability
aspirations. This will be done by not
only excluding investments that do
not meet our sustainability criteria,
but by making sure the portfolios
focus more on investments that
demonstrate good consideration
of environmental, social and
governance factors.
Click here to learn about one of the
ways BlackRock is realising their
sustainability aspirations by helping
to support innovative farming
practices.

The current changes we're making to
our investment mandate through the
transition to BlackRock Investment
Management (BlackRock) will enable
us to further embed sustainability
factors into our investment decisions,
and with a particular focus on helping
to reduce the impacts of climate
change.
Like us, BlackRock is also deeply
committed to sustainability, including
through investment outcomes.
This is backed by an annual review
of their investments to ensure they
continue to deliver long-term financial
returns for clients. Each year BlackRock
updates their Global Principles and
market-level voting guidelines to
ensure that their policies continue
to align with their sustainability
commitments, which you can read
about here.

Adrian Hansen
Investment Specialist

“The new structure of our
investment portfolios means we
will have full control over our
investment holdings, supporting
even better alignment to our
sustainability principles and
the beliefs of our clients.”
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Wellbeing

Through our community
partnerships we aim to make a
positive difference in the lives
of more New Zealanders, and by
creating a workplace that embraces
diversity and inclusion we help our
people to reach their full potential.
In 2020, we:
– Partnered with charity Voices of Hope to
support their efforts to improve mental
health outcomes for more New Zealanders.
– Helped to establish the Living Wage
Principal Partner Council to advance the
Living Wage Movement to ensure more
New Zealanders receive fair pay for a fair
day’s work.
– Moved to adopt a fully flexible work
model to help our people better manage
their work life balance and to improve
their wellbeing.

16

Supporting our community
Community partners
Voices of Hope
Founded by 2017 AMP Scholarship
recipients Jazz Thornton and Genevieve
Mora, Voices of Hope (VoH) aims to
break the stigma surrounding mental
illness and decrease suicide rates in
New Zealand.
We're proud to continue our support
of their critical work to encourage a
broader conversation around mental
health in New Zealand and to improve
mental health outcomes for more
New Zealanders.

Genevieve Mora & Jazz Thornton
VoH co-founders

“AMP Wealth Management
has been a huge supporter of
ours from the very beginning,
and their support helps us to
create and implement change for
mental health by providing hope
through the voices of those with
lived experiences.”

In December, we got behind VoH’s
Unite Against Loneliness campaign,
focused on raising awareness around
loneliness, particularly for elderly.

We became an inaugural member
of the Living Wage Principal Partner
Council, which aims to encourage
a range of private sector and nongovernment organisations large and
small to sign up, so the concept of the
Living Wage can reach all sectors
and industries.

Dignity New Zealand

Living Wage Principal Partner
A Living Wage is the income necessary
to provide the basic necessities of life.
We believe all New Zealanders should
be empowered to live with dignity
and be able to realise the benefits of
working hard, and that’s why in 2018
we became the first financial services
company in New Zealand to become a
Living Wage accredited employer.
That means everyone working at
AMP Wealth Management, direct or
contracted, receives the Living Wage
or higher, which reflects the real cost
of living in New Zealand. Crucially,
our commitment is helping to
encourage other employers to take
responsibility and action on behalf of
their employees and Living Wage
Aotearoa New Zealand.

Since 2019, we have been a proud
partner of Dignity, a social enterprise
on a mission to provide access to
sanitary items, menstrual cups and
AWWA period-proof underwear to all
women in New Zealand.
We provide sanitary items to our
people, and through Dignity’s ‘buy
one, give one’ model, they are then
able to give the equivalent number
of products to women who can’t
afford them and girls in schools who,
in some cases, would not otherwise
attend due to lack of access to
sanitary items.

Jacinta Gulasekharam & Miranda Hitchings
Dignity NZ co-founders

Employee volunteering
Our people regularly seek out
volunteering opportunities to
support a wide range of charities
and community organisations.
In December, our Auckland-based
team volunteered at Auckland City
Mission's Haeata Community Kitchen,
preparing food items for the takeaway
lunch service they offer and at the
Auckland City Mission's Distribution
Centre, which plays an important role in
ensuring that donated goods find their
way to those in our community who
need them most.
After an incredibly challenging year for
the Mission due in part by the impacts
of Covid-19, we were delighted to offer
our support, including a donation to
help fund their crucial work to care for
those in our community who are often
marginalised.

Auckland City Mission CEO Chris Farrelly
(left) and some of our volunteers
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Supporting our people

Workplace wellbeing
Through our workplace wellbeing
programme, we aim to provide support
for our peoples’ financial, physical and
mental wellbeing.

Moving to fully flexible working

We continued to provide our people
with access to a range of services,
including:

Following the extended Covid-19 lockdown, we moved to adopt fully flexible
working on a permanent basis.

– 12% employer superannuation
contribution

This was in response to feedback from our people who wanted to lock in the
wellbeing gains of this new way of working.

– Life, health and income protection
insurance

The idea that you can only be productive or do work if you’re in an office has
been the source of endless debate, but as we experienced through Covid-19,
the reality is that your place of work can literally almost be anywhere,
whether that’s an office building or your spare room with the right setup and
technology enablement.

– Subsidised general insurance
– Flu vaccinations
– Covid-19 kits (reusable face mask
and hand sanitiser)
– Skin checks
– Sanitary items
– First aid kits for home
– Employee Assistance Programme
– Wellbeing webinars

Rohan Kulkarni
Test Engineer

Sathya Saravanan
Customer Service Consultant

“Flexible working means I get
to witness more of my baby
daughter’s milestones.”

“Now I can get up later, cook
healthy breakfasts for the kids,
get them ready and take them
to school, and spend more time
with them. It’s really a blessing.”

Genevieve Mora (VoH) and our Chief Client Officer,
Jeff Ruscoe discuss the role employers have in
supporting their peoples’ wellbeing

Morgan Cramp and her family
Regulatory Compliance Officer

“Buying our first house wouldn’t
have been possible without
using my KiwiSaver, and the
12% employer contributions
while I was on parental leave
really made a big difference to
helping us get back on track
with our savings.”
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Diversity and inclusion

Rainbow Tick

Gender savings gap

We embrace diversity and inclusion
in its widest context and are
committed to fostering an inclusive
workplace where our people can
be their authentic selves.

We are a Rainbow Tick accredited
employer, which demonstrates
our focus on supporting people
of different genders, sexualities,
ethnicities, physical capabilities
and cultures.

Women are 18%1 worse off
financially in retirement than men,
despite higher rates of participation
in KiwiSaver and needing to stretch
out their retirement savings for
longer. It’s a disparity fuelled by
a range of factors, including that
women are more likely to miss out on
employer contributions to KiwiSaver
by doing unpaid work, like looking
after members of their household.

Our Diversity and Inclusion
Committee delivered a range of
initiatives and events throughout
the year which recognise and
celebrate the differences that
make each of us unique.

Chinese New Year

Cook Islands
Language Week

International Women’s Day

Maori Language Week

Fijian Language Week

Diwali

Matariki

Mid-Autumn Festival

Pride Week
Rainbow Tick
re-accreditation
NZ Sign Language Week

Pink Shirt Day

R U OK Day

Samoan Language Week

Our Rainbow Allies work closely with
our executive team to continue to
build our inclusive workplace and to
do more to support our diversity and
inclusiveness aspirations.
This included celebrating events such
as Pride Month and providing
education for our teams on a range
of topics from trans human rights to
dispelling myths around HIV.

Gender Pronouns – Being a trans
and non-binary ally

White Ribbon Day
Tongan Language Week

Key diversity initiatives and cultural celebrations
we recognised to support a workplace where
everyone feels accepted.

Our people on paid parental
leave receive a 12% employer
superannuation contribution,
and we extended this to include
those on unpaid parental leave to
help narrow the savings gender
gap and improve retirement
outcomes for more women.

Gender diversity
We have a genuine focus on
improving gender diversity at all
levels of our business.

Pride festival themed get together to
celebrate our Rainbow Tick re-accreditation.
L—R: Vanessa Kerrisk, Head of Employee
Experience, Julie Watson, Programme
Manager for Rainbow Tick, and our
Chief Executive Blair Vernon.

We have set a target to have 50% of
our senior leadership roles held by
women by the end of 2022 (currently
30%). Overall 55% of all our people
are women.
We are committed to continuing
to work hard to ensure that we
encourage and seek different,
new and valuable perspectives
that are representative of the
people in our business to inform
our decision-making processes.

1 https://www.interest.co.nz/opinion/101819/interim-retirement-commissioner-peter-cordtz-explains-why-many-women-arrive
2 data sourced from NZ Stats: http://nzdotstat.stats.govt.nz/wbos/Index.aspx?_ga=2.154662584.1072850908.1611012018-665921747.1572410443

Melanie Smith
General Manager Employee
Experience & Corporate Services

"Overall, the gender pay gap for
our business is 16%, compared
to an industry average of 26%.2
Helping all our people to be better
off financially means addressing
the disparities that exist between
men and women when it comes to
retirement outcomes. We’re proud
of how we’re helping to close the
retirement savings gender gap."
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Progress and goals
We’re proud of the progress we've made to realise our sustainability aspirations and have set goals
to ensure we continue to deliver and improve.
Aspiration
Goal: To complete the transformation of our investment offer through the transition to BlackRock Investment Management.

Sustainability
Goal: To further reduce our carbon emissions.
2019

2020

2021 target

Air travel emissions

313

43.2

41.0 (5% reduction)

Vehicle fleet emissions

129

63.7

50.9 (20% reduction)

Electricity emissions

35

33.3

25.0 (25% reduction)

Other

15

2.9

2.7 (5% reduction)

492

143.1

119.6 (16% total reduction)

Total emissions (tCO2e)

#

Our main sources of emissions are measured in tonnes of carbon dioxide (tCO2).

#

Wellbeing
Goal: To continue to support community partnerships and build a diverse and inclusive workforce.

Women in senior leadership
Employee engagement score*

2019

2020

2021 target

40%

30%

50%

71

76

80

*Employee engagement surveys conducted monthly using Glint global engagement methodology.

We include an estimation of the electricity usage for our
employees working from home in our electricity emissions
data. Our estimated usage for employees working from home
is 68,767.12kwh or 6.727 tC02e.

Thank you
amp.co.nz

Unless otherwise stated, all data sourced from AMP Wealth Management New Zealand, for the period 1 January to 31 December 2020,
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